Personality and self-esteem as predictors of young people's technology use.
We examined the role of personality and self-esteem in university students' (N = 200) use of communication technologies. More disagreeable individuals spent increased time on calls, whereas extraverted and neurotic individuals reported increased time spent text messaging. More disagreeable individuals and those with lower self-esteem spent increased time using instant messaging (IM). For addictive tendencies related to communication technologies, more neurotic individuals reported stronger mobile phone addictive tendencies, while more disagreeable individuals and those with lower self-esteem reported stronger IM addictive tendencies.